My Recruitment Marketing Communications Expertise

I have worked as an established provider of full-service recruitment marketing services to a host of industry leaders including, but not limited to the federal government, as well as companies focused on high technology, international business, financial services, and legal.  

In dealing with these clients, I have provided strategic counsel as to how best structure the recruitment message and branding components through solid research (secondary and primary campaign development, media and event planning, focus groups, etc.).   

During all the focus groups I conducted, which included the staffing community, hiring managers, current employees and even pending candidates.

I engaged the group in a meaningful discussion regarding why the candidate would want to join that organization.  The questioned posed “What is the single most compelling reason why I, as a candidate, would want to work at that agency?”  
If, as a group, everyone agreed on the answer, then we were on our way to establishing the creative platform.  This was achieved by completing a survey outlining the compelling reasons to join that company, new hire demographics and psychographics, and the unique selling proposition of that company.  This process would then launch the creative brief. 

All creative development began with an audit.  I developed campaigns that attracted the target audience while at the same time conveying the company culture.  I oversaw the creation of ad books in both online and print formats that contained different creative designs, programs and procedures.
Branding is also a major objective in implementing outreach and recruitment programs. A cohesive advertising campaign that brands the agency as a vital and important employer of choice is paramount for implementing a sound recruitment and retention program. (See "Employer Branding" for more detail.)

